


terns - such as international fin

tech and payment gateways and 

supporting logistics and fulfillment 

services - are opening new oppor-

tunities for Moldovan producers 

and service providers to tap into a 

growing international market that is 

expected to reach $7.4 trillion. Cur

rently the gross value of transactions 

performed to procure FMCG (Fast 

Moving Consumer Goods) and 

services online is estimated to be 

$42.7 million, which represents less 

than I% of total goods and services 

procured. This fraction is very small 

compared to the global average of 

17.8%, creating great potential for 

growth. With the groundwork for 

this new e-commerce program 

complete in Year I FTA will work 

with SMEs from various sectors, as 

done with Fashion Omnichannel, 

providing technical assistance and 

resources, and track the benefrts 

that come from e-commerce. For 

example, in the last week of the 

reporting period FTA organized 

beneficiaries from the light industry, 

and program mentors to visit the 

GPeC Summit, which is the most 

important e-commerce and online 

marketing event in Romania. The 

delegation also attended a series of 

workshops and meetings, as well as 

a roundtable for experience shar

ing between AIM, AmCham, and 

GPeC organizers. Moreover; FTA 

plans to work with AmCham Mol

dova to support all phases of the 

e-commerce supply chain (produc-

a two-day trip for representatives 

of business support organizations 

(BSO)s, e-retailers and marketplac

es, performance marketing agencies, 

tion, payments, alternative innova

tive Fintech solutions, logistics, and 

more). FTA also plans to work with 

the Alliance of Small and Medium 

Enterprises from Moldova (AIM), 

which is a non-governmental, mem

bership-based business association. 

AIM plans to be a key implement

ing partner for the program, help

ing FTA reach its goal of 150 SMEs 

investing in e-commerce solutions 

to increase sales and exports and 

reach new markets. 




