
In response to the tragic devel
opments in Ukraine, FTA mobilized 

the creative community of Moldova 

on March I and facilitated their co

operation with the Government and 

Presidency to initiate a social cohe
sion campaign in record time, named 

"Moldova for Peace" which urged 

peace and unification while combat

ting fake news and hate. FTA collab

orated with representatives of the 
creative community ( over 15 agen

cies) under the umbrella of COR As

sociation as well as representatives of 

Parliament, the Government, and the 

Presidency to develop key campaign 
elements including messages, visuals, 

and communication strategies for 
both social and traditional media This 

campaign was promoted across en

tities, associations, corporations, and 
people, regardless of ethnicity, spoken 
language, and political views. Hun

dreds of professionals provided pro 

bono support to the Government of 

the Republic of Moldova in its actions 
to support refugees, to launch unified 

platforms for communication on the 
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subject of conflict in Ukraine, to pro

mote unity and social cohesion, and 

to share truthful and verified informa

tion among the population. 

Belous (Artcor) for video graphics, 

MILAP school for interpretation for 

people with hearing loss, and FTA for 

strategic communications input and 

other coordination and support 

For example, creative teams joined 
forces to expand the Moldova for 

Peace Campaign through short vid

eo and audio spots focused on fami

lies and children. The messages were 
developed through the cooperation 

of Viorica Mesina (Atelierul Sergiu 
Prodan) for audio recording, Maxim 

Kilcic (WeGoSocial) and Veronica 

Moldova for Peace by the Numbers 

• $187,000 campaign launched over one weeked
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• ver 100,000 printed materials (leaflets, banners, stickers) in
Romanian, Russian, and Ukrainian

14 billboards in regions, 16 banners at bus stations in Chisinau,
10 public postings with LED lights

• Over 30 video testimonials 

• 5+ video spots (which the Audiovisual Council advocated to be
broadcast free of charge)

3 sub-campaigns: "Anti-fake," "Anti-hate ," "Thank you, Moldova"






